	Plan of the lesson

TITLE:  The influence of publicity          Level :  A1-B2 

	Activity Language:  Any language                       x  L1            ( L2          

	Author :  European Team of EU Project  “IDEA”

	Timing /skills
	Preparation/   Material 
	Procedure  

	1) 30’  
Reading, speaking
   

2) 5´
Reading 
3) 20’
Writing
4) 15’

Speaking
	· Photocopy with information about publicity
· Magazines that students have brought
· A piece of paper
· The adverts chosen and classified (according to the “personal need”) are put on a table. 

          
	· Give the students the photocopy and tell them to comment the text. Discuss about the “personal needs” that publicity try to balance.
· Each student choose two or three picture advertisements from the magazines.
· He decides which “personal need” is each advert trying to satisfy.
· The student writes a paragraph where he explains his decision.
· The students go around the table and try to discover which features repeat in the same group of adverts. So then they can discover the symbols.




